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HOUSE 273 | ABOUT BRI

OF THE HOUSE)

I'm Brianna Jones, a graphic designer and creative director who has always been drawn

to the intersection of art, technology, and storytelling. My approach to design was

shaped long before | ever opened a design program.

| grew up spending summers, school breaks, and holidays at my grandparents’ home
on 273 Honeysuckle Lane, where | watched curiosity and creativity show up in everyday
life. My grandfather used his hands as an engineer, building computers and solving
problems through technology, while my grandmother shared her love of music and
artistic expression. Their influence sparked my own appreciation for the relationship

between creativity, innovation, and connection.

BRI, WHAT’S THE 411? )

® |'m a mother FIRST & dope graphic
for exploration and expression. My grandparents encouraged me to pursue that designer immediately after.

Even as a child, | was constantly creating; turning everyday objects into opportunities

curiosity, reminding me that if something called to me, | should commit myself to

becoming great at it. Their resilience, imagination, and dedication continue to influence * I've dedicated the last 10+ years of my life
_ designing for dozens of businesses
the way | approach every project. and indEEE

® In 2019, | earned my BA in Fine Arts with
a concentration in Graphic Design from

that shaped me and the belief that every idea deserves thoughtful care, strategy, and Norfolk State University — Go Spartans!

House 273 is a reflection of that foundation: a creative practice inspired by the home

expression.

* |'m pursuing a Master’s degree in Lifespan
& Digital Communication from Old
Dominion University!




HOUSE 273 | ABOUT THE COMPANY

BUILT ON A
FIRM FOUNDATION
s

House 273 is an independent creative practice founded by

Brianna Jones, built around the belief that design is more than
visual execution; it is a tool for communication, connection,
and storytelling. Over the past seven years, House 273 has
partnered with entrepreneurs, organizations, and creative
communities to develop brands, campaigns, and experiences

that help ideas connect with their intended audiences.

Through this work, Brianna has gained experience leading
projects from initial concept and strategy through final
execution, collaborating with  clients, vendors, and
multidisciplinary teams to bring creative visions to life. House
273 has become a reflection of her approach to design:

understanding the purpose behind an idea first, then creating

visuals that support the story it is meant to tell.




This 2-DAY DANCE CAMP is perfect for
young ladies to learn more about dance,
health and wellness, beauty, and how
important it is to STAY ACTIVE.

N

A 3'1]::|M&2::FIIIST We have several activities lined-up
2 AND a group dance for everyone to lear!
N v

Reglster loday at

WWW.JAMSHE.COM/DANCECAMP

MICHAEL BOWERS JAILA SIMMS CAMERON WRIGHT

RELEASEIHEPEESS\JI -
HEALTHE Coupg

HOUSE 273 | CREATIVE CAPABILITIES
FEBRUARY 13-23, 202

LOS ANGELES | CINEMARK 15 BHC

BRANDING AND EVENT ARCHITECTURE 2 e I i PAFF oG
Creative Direction | Visual Strategy | Brand Alignment - 4 F B

DAUGHTER OF A KING

presents

Experience Planning | Concept Development

OCTOBER 15 - 16, 2021

BOAR
EVENT EXPERIENCE & PRODUCTION*

Event Visual Identity | Concept & Theme Development

§:

ATLANTA, GEORGIA
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Event Graphics & Signage | Creative Direction

2
g
8
g
8

b
b
b

£\ {an
| ]
SOLD OUT SOLD OUT SOLD

ONLY 10 SPOTS AVAILABLE

RFRISTER ANIINF AT WWW IADFWIIIIAMS £OM

*Production Support (run-of-show logistics, vendor coordination,
etc.) available, if needed.
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VISUAL IDENTITY SYSTEMS
Logo Systems | Color & Typography | Brand Systems

Templates | Guidelines

November 20, 2021 | 10 AM - 1 PM | Location upon Registration

CREATIVE AND STRATEGIC DIRECTION
Creative Direction | Campaign Direction | Visual Strategy

M,z‘f,fe«éa Our goal isto cul
KEONTA IPOWERS YOUTH

f their voice th

MARKETING & BRAND COLLATERAL (think brand in action)
Campaign Design | Social & Digital Assets
Presentation & Pitch Deck Design | Digital & Print Collateral

RO
ﬂﬁjﬂ?‘
ATLANTA, GEORGIA

GLENN HOTEL, AUTOGRAPH COLLECTION

The BOARDROOM BOSSES RETREAT is
etreal
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PROJECT HIGHLIGHTS

Brand Identity | Marketing | Art Direction | Event Design




BETTER BROTHERS LA | “TRUTH AWARDS"” | EVENT DESIGN AND BRANDING

BETTER BROTHERS LOS ANGELES

TRUT

AWARDS

T "v,; (U
, ,

: MARCH 29, 2024

The Beverly Hilton Hotel

-

gy’\ BETTER BROTHERS LOS ANGELES TRUTH AWARDS

H{ O
AWARDS AWARDS

ENJOY THE

P67 &072/

SPONSORED BY

cofec ICLACHMM:.

3 fr’nmumzaho'n Coalnlorioﬁ.osAngeles County A

SATURDAY, MARCH 30TH
5:30 PM TO 10:30 PM

THE BEVERLY HII.TON HOTEL
BRI G



THE URBAN LEAGUE OF HAMPTON ROADS | “"JUNETEENTH FESTIVAL” | EVENT BRANDING
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) FESTIVAL PARK
¢ 18 CRAWFORD CIR
PORTSMOUTH, VA

FOOD
& MORE!

hosledbyTeezySoDope
hostedbyX'BanaBian

'~ Urban League of
'~ Hampton Roads, Inc.
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DEAR BLACK GIRL, WYD | “FEARLESS FRIDAY"

FEARLESS FRIDAY is a dynamic panel discussion featuring phenomenal
women from diverse backgrounds. Each panelist uniquely represents THE
"“Essence of Black Womanhood.” This discussion
took a deep dive into Black History Month’s Theme,
“Black Health and Wellness.” Discussion topics
included work/life harmony, financial wellness, .
holistic development, etc. %
We were tasked to create the signature look for this event. In harmony

with our theme, we've chosen a palette of browns and earth tones. These
colors not only reflect the richness and diversity of African American skin
tones but also symbolize our deep roots and connection to the earth.
Browns and earth tones evoke a sense of grounding and strength. These
hues celebrate our heritage and honor the natural beauty of African

American skin, creating an inclusive and warm environment.

We've carefully chosen organic shapes to fill the background of our
design. These shapes represent the unique qualities of each panelist,
symbolizing their individuality and dynamic contributions. Just as organic
shapes are fluid and varied, so too are the experiences and insights of our

esteemed panelists.

RESPONSIBILITIES INCLUDED:

* Design of Event Logotype and Branding

* Backup Technical Support for Event Curator

* Promotional Collateral Design for all social media placements

and panelists

VIRTUAL EVENT BRANDING

RACING THE ESSENCE OF
ACK WOMANHOOD

ftionwide celebration highlighting the
1ess black women & girls exude holistically.

5.2

/DEARBLACKGIRLSHOP

EATURED PANELIST:
KAMIA HAYES | RAVENSYMONE SIMON | EBENYBLAND | SHANDREA LASCO

MODERATED BY: CIERA YOUNG

MARCH 25, 2022 f @ :DEARBLACKGIRLSHOP 2 PM



ACASTEMICS | BRAND IDENTITY DEVELOPMENT

AcaSTEMics is a dynamic and forward-thinking brand

ACASTEM.CS

dedicated to revolutionizing STEM education for the
next generation. House 273 was contracted to develop
the branding (print and digital), launch strategy,

website design, and initial social media content.

AcaSTEMics fosters a community of passionate
learners and educators. By leveraging eye-catching
visuals and engaging storytelling, AcaSTEMics positions itself as a leader
in STEM education, dedicated to making learning accessible, exciting, and

impactful for all.

The brand identity was built on vibrant, energetic colors that evoke curiosity
and enthusiasm, aimed at inspiring young minds to explore the realms of
science, technology, engineering, and mathematics. Through a robust social
media strategy, AcaSTEMics engages with a diverse audience, sharing
captivating content that ranges from interactive experiments and educational
resources to spotlighting young innovators and their groundbreaking

projects.

RESPONSIBILITIES INCLUDED:

e Design of Logo, Brand Identity, Website, and Promotional Items

* Strategic Planning and Implementation of Social Media Campaign
* Design and Art Direction for all educational and product materials
* Video editing for all on-line "AcaSTEMic Minute’ episodes

* Script writing, acquiring talent, creative direction and producing

of AcaSTEMics Commercial

Instagram

USNEWS

BEST

o ®

STEM HIGH SCHOOLS

#2
Academic Magnet
High School
North Chaaston, SC

Coming this week

ACASTE l

Instagrnam

Follow Usﬂ

ACASTEM.C

ACASTEMCS

Future \
DOCTOR

Future
COSMETIC
SCIENTIST

A

ACASTEM.CS

'/}

One of the big hurdles to overcome is
kids attitude toward science. Some
kids think science is boring or they say
| just don’t understand it. You work
around that by making it interesting
and fun and relevant for kids.

-Doris Anderson

')
EXPOSURE:

To introduce ouryoung people to
concepts, people, or places outside of
their normal day-to-day routine.”

Qv ]

ACASTEM.CS'

www.acastemics.com

futahts

St

ACHIEVED
COMPETENCIES

Gifted Standards and
Student Outcomes
provide a st of skils
students should learn and
master for life success. These
standards and student outcomes
also offer an organized progression
that gifted learners need to reach their
full educational potential AcaSTEMics uses
these standards to provide information for growth and
achievement, communicate that they are learning, and inform
parents and teachers of successful outcomes.

WHAT WILL STUDENTS LEARN?

METACOGNH’ION

7 METACOGNITION
Abstr
tuder ize how the
compx onnect to
e ey

thei
process through |ho ghtpron voing
hi ds-on activities

PROBLEM SOLVING
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S Dbl
\  STEM kit does not perf

upon iniial assembly to
problem.

COMMUNICATION & SOCIALEMOTIONAL
CREATIVE EXPRESSION A7, personal Confidence
@ L A velop a sense of
Q ment that leads to personal
nerpride by completing kits.staff
S
.., AUTONOMOUS LEARNER AUTONOMOUS LEARNER
-Q- Adc mckRsk HnscMot vation
e academic risks hen
acceping challenges 5 ventury (% B
oo o oo zone s asamble * W°k Tieneb et
lhekl o

’ AUTONOMOUSLEARNER
i Indopondont Lo
Student
o  following
10 assemble the kit

EXECUTIVE SKILLS

@  Organizational Skills

0 Students leam to manage one’s self

R 2davailable resources n order
achieve the goal of an assembled kit

0

ACASTEM.CS

Www.acastemics.com



GOODSTOCK | BRAND IDENTITY UPDATE

© 9 38

GOODSTOCK

consulting, llc

GOODSTOCK Consulting is a firm of organizational
strategists that focus on redefining the policies,

practices, and community and culture of agencies

to create a greater impact. Their goal is to improve
structures, communities, and rewrite the future with //_%
equity at the center. GOODSTOCK was in search of an (5) %88?5}?&5

updated visual brand to refresh their company for their
- UPDATED LOGO -

fifth anniversary.

The incorporation of fingerprints into the logo stems from their origin story.
GOODSTOCK is rooted in family, equity, identity, and the concept of being
made of good stock, offering a powerful and symbolic representation of its
core values. Fingerprints, with their unique and intricate patterns, serve as
a universal symbol of individuality and identity, emphasizing the company’s
commitment to recognizing and valuing each person’s uniqueness. The
shape of fingerprints was used to create a unique ‘stamp’ approach to
represent the intertwining of the G+S in GOODSTOCK.

We worked alongside a marketing agency to closely design and accurately
articulate the cultural references and intricate relevance of
this brand.

RESPONSIBILITIES INCLUDED:

* Redesign of Logo and New Brand Identity

* Implementing new brand in Updated Website Design
* Advertisement design for various media placements

* Art Direction assistance for photography

CONSULTING

@ GOODSTOCK

MEET
KIM
BUTLER WILLIS,
PhD, CHES, CDP§

Co-Founder and Managing Director

www.GOODSTOCKCONSULTING.COM

GOODSTOCK

CONSULTING

W e—

WED | 10AM
MARCH 15
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BIG PHISH COLLECTIVE | “DA ART OF STORYTELLIN'” | EVENT DESIGN + PRODUCTION

For the iAmTeezySoDope album release, Big Phish Collective (a collective

created in partnership with TeezySoDope and ) designed and executed a

BJA OF
STORYTELLIN'

fully branded event experience that brought her music to life by way of our

event, ‘Da Art of Storytellin’.” ’

o

). .

s

Da Art of Storytellin’ is an interactive experience that unravels the dynamic
journey behind the creation of art across all mediums; from graphic design

-
@

to photography, music, and more. Through storytelling, this event takes 2
audience members on a journey through how various creative forms are ‘
born, exploring the intricate process behind each piece and the vision of the
artist. Da Art of Storytellin” emphasizes the relationship between sound and

imagery, bridging artistic expression with hip hop culture.

Each chapter offers a unique and collaborative experience between
‘honoree’ and audience. The Big Phish team work collaboratively to design

and narrate every story to have accompanying visuals.

STORVTELLIN®
RESPONSIBILITIES INCLUDED:

* Co-developed event concept, theme, and on-site visuals

will share the'ln-depth process *
of album creation. She wilkalso.dive into the »
intention and thought process behind each =+

. collaboration featured on the album. +

* Integrated album and event visuals into a unified narrative

* Co-curated and designed interactive elements of the event; such as QR House 273 was contracted for

z BRITTNEY B. 3
. MusicBlagger | Owner, Grace Yourself

codes, guided web pages to tell each story, etc. the album release for:
* Edited and produced video content, including event highlights, BTS - ARTWORK -

footage, and motion graphics. - MARKETING -
- ROLLOUT -

THE TRIBE
ANA MONAE
PAIGE JOYNER
MO WOODS

DEHKEWLZ
RYAN LUC

* Collaborated for logistics, run-of-show, and vendor management

* Designed branded merchandise or giveaways

ASSEMBLY, NORFOLK, UR (THE LIVING RoOM)
g% D assemsly Qs
wiw SODOPESTUDIOS com




MISCELLANEOUS | VARIOUS PROJECTS

R L

FEED YOUR SOUL PRESENTS

S t
D

THERAPEUTIC PROGRAM

St. Anne’s Family Services Short Term Residential Therapeutic
Program (STRTP) offers supportive housing and comprehensive
support services to pregnant or parenting 13- to 18-year-olds
who are in the foster care system.

Therapeutic treatment environment in Westlake/Rampart area
of Los Angeles

Education and employment resources

Counseling, childbirth and parenting classes

Daily programming focused on holistic health & wellness
Independent living skills

Support team therapists and support staff

Transitional Housing Program for Non-Minor Dependents

Females 13-18 years old Engaged in a daily routine RESTAURANT
Pregnant and/or parenting* of productive activities.
In the foster care system Attending school or obtaining

No more than two children ahigh school diploma/GED

MAY 21ST | 8PM - 1AM | HINGS HODRAH LOUNGE

2720 N MALL DR, VIRGINIA BEACH

* We can also accept a small percentage of non-pregnant/parenting 13-18 year olds.

How Do I
Most updated court reports Find Out More?
Health education passport Call our 24-hour referral line: >
History of placement (213) 393-0421
Contact number for For general information: j .
client interview stannesstrtpintakedstannes.org \{L/: PORTSMOLJ_(TE!@!!_O_!E @ Vimpton Rond nc 'g MaBTie TRANING SYSTEM g WAVES

(213) 381-2931 ext. 337

155 N. Occidental Blvd. | Los Angeles, CA 90026 | (213)381-2931 | www.stannes.org

RAB

OMEN MAKING

MARITIME SUMMER SERIES

CUST29H I am. - 1 pm.

Dive into the vast possibilities of the Maritime

Industry with our exclusive Grab & Grow Series! Grab a bite and discover the opportunities
Discover the exciting career opportunities that for free training and careers in submarine
await you in this dynamic field, from shipbuilding construction within the Maritime industry.

and logistics to marine engineering and
environmental protection.

Our expert speakers will provide invaluable Connect with us to discover
insights into the skills and qualifications needed rewarding career opportunities.
to thrive in maritime professions. Network with

industry professionals, gain a competitive edge,

and chart your course toward a rewarding

e O
maritime career. / ,
_.l]_’ Celebrate your accomplishments and

growth in the Maritime Industry with
exclusive event in Fall 2024.

Don’t miss this chance to SET SAIL on a journey
to success!

NORFOLK HAMPTON PORTSMOUTH

Every Tuesday*** Every Wednesday* Every Thursday***
JUNE 25TH - AUGUST 27TH JUNE 19TH - AUGUST 28TH JUNE 27TH - AUGUST 29TH
*No Class July 23rd *No Class Wednesday, July 21 *No Class July 4th & July 25

**Add'l Class on Fri, Jun 21st, Mon, June 24th

_ TN
GLOW + FLow

Uy : ULHR.ORG QR code
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COURTNIE'S

CLEANING AND CUSTOMS
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BLACK
PROFESSIONALS
ASSOCIATION

ERPi, an ECS Company






